“It's not about the nail”
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Women look at money differently than men
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“It's just a little heart attack”

SOLUTIONS



“Kids now a days, when
your age........"
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“The ideal insurance buying process”

Life event occurs

Marriage,
children, new
business that |

want to protect...

Now that I'm Research online,
covered get back make some calls
to day to day life to my trusted

with peace of circle of

mind friends/family....

Make a purchase
from the advisor | to find a few
feel is most advisors | might
educated and be comfortable
provides me with with.
3 options

Meet with a
couple of
advisors for them

Product
my needs/wants SO LUTI O NS
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“Emotion buys, fact justifies”

Insurance

5.40
4.71
2.45
2.35
2.47

4.62
5.24
5.54
3.27
2.73
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Simple, relevant, goals based, time
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